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F A C I L I T A T E  A N  E N V I R O N M E N T
F O R  O U R  S T U D E N T  E M P L O Y E E S
F O R  T H E  A T T A I N M E N T  A N D
D E M O N S T R A T I O N  O F  C A R E E R
R E A D I N E S S  S K I L L S .

E N G A G E  S T U D E N T S ,  F A C U L T Y ,
A N D  S T A F F  W I T H  C A M P U S
R E C R E A T I O N  T H R O U G H
P R O G R A M S ,  S E R V I C E S ,  A N D
F A C I L I T I E S .

L E V E R A G E  T H E  S T R E N G T H  O F
C A M P U S  R E C R E A T I O N  T O
C U L T I V A T E  A N D  S U P P O R T  T H E
A & M - C O M M E R C E  C O M M U N I T Y .

T R A N S F O R M  T H E  H E A L T H  A N D
S U S T A I N A B I L I T Y  O F  O U R
S T U D E N T S  A N D  C O N T R I B U T E
T O  T H E  W E L L - B E I N G  O F  T H E
A & M - C OM M E R C E  C O M M U N I T Y .

STUDENT
PREPAREDNESS

 COLLABORATION

ENGAGEMENT

 WELL-BEING 



CAMPUSCAMPUS
RECREATIONRECREATION
BY THE NUMBERSBY THE NUMBERS



4,339 Students Engaged

IN ALL CAMPUS REC PROGRAMS,
SERVICES,  AND FACILITIES

Student ParticipationStudent Participation

53%

59%

88%



ProgramProgram 
Participation OverviewParticipation Overview

Club Sports

Total 
Participants 

Fitness and 
Well-being

Department
Events

Outdoor
Adventure

Aquatics
*Open four months

Intramural 
Sports





PROGRARAR MPROGRAM
HIGHLIGHTSHIGHLIGHTS



48 Swim Lessons

NOTES

AQUATICSAQUATICS



1,225
participations

CLUB SPORTSCLUB SPORTS

Club Sports Home Games Away
Games/Tournaments

80 hours
Community

Service

HIGHLIGHTS

$15,000
Fundraised



HIGHLIGHTS

department Eventsdepartment Events

.

Archery Tag 

Around the World in Holidays

Resolution Roar – spring Lion’s Leap event

Active Lion Day



2,818 Group
Fitness
participations

HIGHLIGHTS

Fitness and Well-beingFitness and Well-being

Group Fitness
Classes

Personal Training
Sessions

Small Group
Training Classes

657 Special
Event
participations

116 Small
Group Training
Participations 



6,650
participations

HIGHLIGHTS

INTRAMURAL SPORTSINTRAMURAL SPORTS

Intramural Sports
Offered

Games Played Teams



618 participations in
24 clinics and events

HIGHLIGHTS

Outdoor AdventureOutdoor Adventure

 Visits Non-TAMUC
Groups

87 attendees on 11
outdoor trips

Student
Groups

CHALLENGE COURSE



SOCIAL MEDIA

1,655 posts and stories 
 

41,834 total engagements 
 

572,373 total impressions 

11 Campaigns
    

 
216 productions 

 
 

7 tabling events with 365
contacts

EFFORTS

MarketingMarketing



DEPARTMENTDEPARTMENT
HIGHLIGHTSHIGHLIGHTS



Covid-19 ResponseCovid-19 Response

I n  M a r c h  o f  2 0 1 9 ,  T A M U C  c o n v e r t e d  a l l  c l a s s e s  t o  a n  o n l i n e  f o r m a t  i n  r e s p o n s e  t o  t h e  C o v i d - 1 9
p a n d e m i c .  T h i s  p a n d e m i c  a l s o  c a u s e d  t h e  c l o s u r e  o f  a l l  r e c r e a t i o n  f a c i l i t i e s  a n d  s p a c e s  a n d  t h e

c a n c e l a t i o n  o f  a l l  p r o g r a m s .  I n  r e s p o n s e  t o  t h e  p a n d e m i c ,  w e  f o r m e d  t h r e e  c o m m i t t e e s  t o
p r e p a r e  a n d  a d d r e s s  t h e  f o l l o w i n g  a r e a s  t o  r e o p e n / r e s t a r t  i n  a  s a f e  m a n n e r :  P r o g r a m m i n g ,

O p e r a t i o n s ,  a n d  R i s k  M a n a g e m e n t .  T h e se  c o m m i t t e e s  w e r e  m a d e  u p  o f  p r o f e s s i o n a l  s t a f f  a n d
g r a d u a t e  a s s i s t a n t s .  

O f f e r e d  V i r t u a l  p r o g r a m m i n g :  i n t r a m u r a l  e S p o r t s ,  l i v e  a n d  p r e -
r e c o r d e d  g r o u p  f i t n e s s  c l a s s e s  u t i l i z i n g  t h e  R e c r e a t i o n  M o v e m e n t
p l a t f o r m ,  a n  o n l i n e  p h y s i c a l  a c t i v i t y  c h a l l e n g e ,  a n d  v a r i o u s
s o c i a l  m e d i a  e d u c a t i o n  a n d  i n f o r m a t i o n .  

T h e  M R C  r e o p e n e d  o n  J u n e  1 5 .  R e s t r i c t i o n s  a n d  c h a n g e s  i n c l u d e d
s p a c i n g  e q u i p m e n t  6  f e e t  a p a r t ,  i n c r e a s e d  c l e a n i n g ,  s p a c e
m a x i m u m  c a p a c i t i e s ,  w e a r i n g  o f  a  m a s k ,  a n d  r e s t r i c t i n g  c o n t a c t
s p o r t s  a n d  r e n t a l  e q u i p m e n t .

S w i t c h e d  t o  u s i n g  i n d i v i d u a l  d i s i n f e c t a n t  w i p e s  t o  w i p e  d o w n
e q u i p m e n t  i n s t e a d  o f  s h a r e d  s p r a y  b o t t l e s  a n d  t o w e l s .

R e v a m p e d  t h e  r i s k  m a n a g e m e n t  p r o t o c o l  t o  i n c l u d e  m e a s u r e s  t h a t
i n c r e a s e d  s a f e g u a r d s  f o r  o u r  s t a f f .
  
S t a f f  w e r e  t r a i n e d  i n  A R C  P r o f e s s i o n a l  R e s p o n d e r
f o r  C P R / A E D  t o  u s e  b a g  v a l v e  m a s k s .
                                                            
A d d i t i o n a l  P P E  w a s  a l s o  s e c u r e d  i n c l u d i n g  f a c e
s h i e l d s ,  g o w n s ,  g l a s s e s ,  e t c .  C h a n g e s  t o  t h e  e m e r g e n c y  a c t i o n
p l a n  w e r e  a l s o  i m p l e m e n t e d  t o  r e d u c e  l a r g e  g r o u p s  t h a t  m a y
h a p p e n  d u r i n g  s h e l t e r  i n  p l a c e  s i t u a t i o n s .



Created a career readiness skills training plan
for student employees, including an updated marketable
skills survey. 

Review of the fitness floor to improve the accessibility and
inclusivity of the space for students with disabilities. 

Highlighted weekly Intramural Sports participants on
social media. 

Encouraged more frequent engagement by creating
campus-wide fitness challenges and holding events
outside of the MRC. 

Provided healthy food options at all Campus Recreation
events and meetings. Started offering semester bike
rental to students.

Strategic Plan ActionsStrategic Plan Actions



Facility EnhancementsFacility Enhancements

COVERED PAVILION

POOL PUMP 
HOUSE RENOVATION



CollaborationsCollaborations

HIGHLIGHTS
EVENTS

PARTNERS



get at least 30 minutes of
moderate physical activity 5 times

a week

get at least 7 hours of sleep a night.

did not try new activities during the
academic year.

eat fruit or vegetables daily.

do not consider themselves good at
making friends at school.

A D M I N I S T E R E D  B Y  T H E
W A K E  F O R E S T  U N I V E R S I T Y

W E L L B E I N G
C O L L A B O R A T I V E  I N

M A R C H  2 0 1 9

UNDERGRADUATE,
FULL-TIME,

TRADITIONAL AGED
STUDENTS 



OF STUDENTS
HAVE A F/S
THAT THEY
CAN TALK TO
ABOUT THEIR
GOALS

OF STUDENTS
HAVE A F/S THAT
THEY CAN TALK
TO ABOUT THINGS
THEY FIND
MEANINGFUL IN
LIFE

OF STUDENTS
HAVE HEARD A
F/S TALK ABOUT
THE BENEFITS OF
BEING INVOLVED
IN ACTIVITIES AT
SCHOOL

% OF STUDENTS AGREE THAT THERE ARE
F/S WHO HELP THEM FEEL LIKE THEY

BELONG AT SCHOOL



STUDENTSTUDENT
EMPLOYMENT/EMPLOYMENT/
DEVELOPMENTDEVELOPMENT



 
33

CPR/AED/FA
courses with

176
participants



SCHOLARSHIPS
Dr. James Stahl Scholarship 

 Emma Shasteen & Shelby Gerner - $1000 each

Charles Goodall Scholarship
Jacee Bucannan & Seth Benn - $250 each

Robin Sullivan Memorial Scholarship 
Sarah Carpio - $383

SUPPORT
 Four student employees awarded $1,089 to

attend NIRSA Region 4 Conference 

Four student employees awarded $3,611 to
attend NIRSA Annual Conference (canceled 

due to COVID-19).

Fitness: Supported 10 student employees to
get a fitness certification.

Fitness: Supported 17 student employees to
attend TexFit 2020 Conference.

Intramural Sports: Supported two student
employees to officiate in NIRSA regional

extramural tournaments. 

Alex Shillow was selected to officiate in the
NIRSA National Basketball Tournament.



That staff receive adequate training to
perform their job responsibilities

Campus Recreation has given staff a
sense of community

Work experiences in Campus Recreation has
contributed to Teamwork/collaboration and

leadership skill development
Career ready skill focus of 2019-2020



MEMBERSHIPSMEMBERSHIPS
AND BUDGETAND BUDGET



Expense totals were higher this year due to some capital
projects/expenses being started and completed in FY20 with money

rolled forward from FY19.

REVENUE

EXPENSES

$3,780,000

$4,420,000



TOTAL MEMBERSHIPS

TOTAL VISITSPASSES SOLD






